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Tags are a large part of Consumers do prefer tags
consumers shopping experience over pressure sensitive labels
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of consumers might not

of consumers are use tags in store to purchase purchase if the item they want
looking at tagsin  learn about their ~ based on what Bl ox{c_ar plr ets;stlre comes with a pressure sensitive
store for almost plant purchase they read on SENSITIVE tdDELS label rather than a tag
every trip o the tag o
Including !y , What is the most
retail price 71 SUN important information
on the tag $1.99 o to include on the tag?
1S very 0 p;ﬁff;ep{;;e We asked this question 3 different
s ; ways and lighting requirements
lmporta nt ; was the top choice each time
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c:anvs eu ,F;e;s annual/perennial the plant
g tags inside tag at least

the home I
u once a season
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Vegetable plants preference switches to
. placing tags in the ground with the plants
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